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Abstract
The rapid increase in e-commerce exc d ahew pattern in
world trade; Customers in social com
share their information and experience
Such a possibility brings opportunities usinesses, and
according to these conditions, it is very impo amine consumer
behavior. The purpose\Qf this research is to investigate the impact of the
richness of social com
store website based oﬂit a. In terms of the paradigm
of positivism, the urr i red to be a cross-sectional
study in terms o%p i ientation and in terms of the nature of
quantitative'@a i

order to achie

ral equation modeling approach.
ness, social business.
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