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Abstract

The purpose i is to present a human resources marketing
i goal, the structural-interpretive modeling
approach and the Micmac software were used. The statistical sample of
the study included 14, human resources managers from Iranian home
appliance industries aR@ university professors in public administration
and marketing with human resources expertise. The findings show that
the indicators and uential components in the human resources
marketing model in the industrial sector (home appliance industry)
were categorized into five levels. Based on the final receipt matrix, the
degree of influence and dependence of each variable was determined.
According to these findings, the two components of technology

* Corresponding Author: Email Address
How to Cite:

Accepted: Original Research

ISSN: 2251-8037 elSSN: 2476-5988 Received:


https://jmsd.atu.ac.ir/
https://journals.atu.ac.ir/

dlo Juad] € o jles] € o almapbi | ¥

integration and cultural and ethical influences are independent
components of the model. Also, the three components of internal human
resource marketing, the entry stage and the pre-exit stage are the linked
components of the model; however, given that their influence is greater
than the standard value (number 6), they tend to be more independent
variables. On the other hand, the three components of external human
resource marketing, cultural capital accumulation and employee
engagement and retention are introduced as autonomous components of
the model. Finally, the results showed that the two components of the
pre-entry stage and the sustainable talent supply chain are the dependent
components of the model, and among them, 21 configned relationships
can be imagined in the human resource marketing model in the home
appliance manufacturing industry.

1. Introduction
The integration of human resource ma and marketing
strategies is increasingly, recognize criti to organizational
success. Human resource “gompetenc antly influence the
development and ir:%ﬁ‘nta of ma g strategy (Judijanto et

al., 2024), Because eting ts can provide new approaches for
HR managers tM‘ tr elevance and increase productivity.
Effective HR Sglection strategies, including

focus from p
importance o elivering on promises and demonstrates that
human resource practi€es are a central issue in achieving marketing
objectives (Gianakis\et al., 2015). This interlinkage between human
resource managemengl and marketing highlights the potential for
synergy in areas suchtas employee satisfaction, customer happiness,
and overall organizaftonal competitiveness (Pramsuru et al., 2025). In
fact, human resource marketing is a relatively new branch of economic
science that is rooted in and built on the concepts of marketing, human
resource management, and organizational governance.

Research Question(s)

What is the human resources marketing model in the home
appliance industry?
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2. Literature Review

Human resource marketing represents a relatively new area of
theory and practice in the field of human resource activities in
corporate/organizational performance and entrepreneurship. Bednarek
and Gobryka define it as follows: "Human resource marketing is, in
fact, the integration of human resource management with the strategic
objectives of the company through strategic human resource
management activities (i.e., resource management: philosophy, policy,
programs, practices, personnel management) (Ahlik et al., 2023). The
development process of human resource marketingys mentioned below:
2.1. This Is Level 2

* The first stage (1978-1998 p
of human resource management is back
employees as simple labor elements, an company
executives that violate the interests of e

* Second stage (1998-2018 period): In
motivation of enterprises, to improve_the levelhof human resource
management is not sufficiégt. Enterp s are very high and
insufficient attentior%g‘l to'the rights nterests of employees.

od, the internal

* Stage Thre er 2 this period, the backward state of
human resourc&* n proved: such as human resource
planning, recruitrmgnt man training analysis, performance
i , organizational management level
and methods (Makarou and Axiawi,




dls Juad] € o lei| € Jlo| Alma ol |
3. Methodology

The research follows a mixed-method approach:

o Systematic Literature Review & Meta-Synthesis: Articles from
1900 to 2025 across databases like Web of Science, Scopus,
Springer, SID, and Maglran were analyzed.

o Expert Interviews: A semi-structured interview protocol was
applied to 14 experts (HR managers, uRiversity faculty) with
over 10 years of industry experience.

o Interpretive Structural Modeli : amine and
rank the interrelationships between% i

e Migmac Software: Employed fo and influence

analysis based on expert surveys.

o Validation: Reliabiity was a
Correlation C@‘ﬂien d confi

4, Results _ w N
At this stage, through the distribution of questionnaires and

consultation with experts, the relationship between 10 factors was
extracted and coded. To conduct this research, in the first step, a self-
interaction matrix is first created. This matrix uses the VOXA symbols
described in the previous section, which were used to extract the self-
interaction matrix from the experts' point of view. In order to obtain the
initial access matrix, the aforementioned symbols must be converted
into symbols of zero and one. At this stage, through the distribution of
questionnaires and consultation with experts, the correlation of the ten
factors was extracted and coding was achieved. To conduct this
research, in the first step, a self-interaction matrix is first created. This
matrix uses the VOXA symbols described in the previous section,
which were used to extract the self-interaction matrix from the experts'
point of view.
5. Discussion
Regarding the effective variables and components of the human
resources marketing model in the industrial sector (home appliance
industry), after examining the results and themes obtained, it was

ing ICC (Intraclass
through SPSS.
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determined that the effective indicators and components in the
human resources marketing model in the industrial sector (home
appliance industry) were categorized into five levels. After
analyzing the data obtained in the qualitative section and analyzing
the data collected in the interpretive structural modeling section,
the final research model was obtained. According to this model, at
the highest level (level one), it refers to the dimension of the
sustainable talent supply chain component, which has two
dimensions. The first dimension is competitiyeness in the labor
market with indicators of strengthening the emgloyer brand value
and the efficiency of attracting talents and expandigg the talent
pool. The second dimension includes market positioni
indicators of competitive differentiatiég and finariei
6. Conclusion
This research leads to increased applie
human resource management from the persp
management strategies
fields that <can be
organizations/companiesWACC
characteristics of theabor
designing hu

the field of
marketing and
d develops com part of these two
managers  and
ingly, p attention to the specific
and the necessary strategies in
ting programs, as well as
ental and fundamental variable

sector of the
of human resou
migrations, diversit
technologies such as
the current labor mar,
newly emerged gen

regardless of the size of the new generation
at deals with new technologies, types of
of human resources, the growth of various
ificial intelligence and metaverse, the needs of
t, and the changes that have occurred in the

Keywords: Human resource marketing, employees, home appliance
industry, structural-interpretive modeling (ISM).
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3, Interpretative structural modeling (ISM)
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