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Abstract

The aim of the research is to brand the
complementary destinati ports tourism. The
participants included scigati s who were interviewed.
Data analysis was algg carrie ounded theory with the
Strauss and Coghin 3@proach. sults were: 1- causal conditions
(geographical loc , etc.Ym2- cohtextual conditions (supportive laws
and regulations, etC.), 3- 1 conditions (government policies,
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1. Introduction

The importance and development of the increasing role of
tourism on the one hand, and the role of sports and recreation in leisure
time on the other hand (Cho and Zhang, 2024) have caused many
countries to think about promoting sports tourism (Giango et al., 2022).
Therefore, the concept of destination branding becomes important and
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this means what makes a destination more distinctive from other
destinations (Garcia et al., 2012). On the other hand, in addition to
urban destinations, desert and wilderness destinations also have high
potential for tourism, which, due to their special attractions, have
tourism capacity as complementary destinations to urban tourism areas.
Isfahan province can provide potential for other complementary
destinations as a main tourism destination. In fact, it can be stated that
cooperation between the main destination and complementary
destination in tourism as complementarity is of great importance in
tourism development. Therefore, the aim of t resent study is to
develop a model for branding the Maranjab region complementary
tourism destination through recreational sports touris herefore, the
ing model
of the Maranjab region as a complementary i ion through
recreational sports tourism?

2. Literature Review

Chang et al. (20 the isn ertainment to tourism.
Hanna et al. (2021) state tfiat branding is very important for promoting
and introducingﬁsrm destinati Chigora et al. (2024) state that the

brand of a touris dest e leading face and voice in
communjcating environment of the destination.
Baharan to the quality of services provided to
tourists, Yua to the evaluation of the quality of the

festival by the a lip and Leyns (2002) to the important role
mpetitions in the development of the tourism
izi et al. (1401) to sports events and their role in
ourism destination. From another perspective,
Costa and Lima (2018)\refer to the cooperation between stakeholders
in tourism and regional development. Kazemian et al. (1401) also
referred to the development of tourism and its benefits for the region
through tourism complementarity in Ardabil province.

3. Methodology

industry, Nazari-Ta
branding the city of

The present study is a developmental and exploratory research
that was conducted qualitatively and in-depth interviews with 16
experts. The interviews continued until the research reached theoretical
saturation. Data were collected from two main sources: 1- Theoretical
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studies, library resources, and research background that were analyzed
and coded. 2- Analysis and coding of interviews. Extraction of text
codes was done using grounded theory.

4. Results

Data analysis was conducted in three steps: open coding,
vanishing coding, and selective coding. The result of open coding was
163 unique open codes. In the next step, the 163 open codes were
converted into 35 axial codes. In the last step, the axial codes should be
placed within the framework of the Strauss-Corbin model (selective
coding). In this step, a systematic relationship should be established
between the codes. In this step, the 35 axial codes were placed in 5
groups of selective codes and formed the research model. Causal
conditions include: people's interest in tourism, society's expectations
and needs for sports, geographical and climatic location of the region,
the role of Isfahan province in tourism, the special and adventurous
potential of the desert, changing tourist tastes, intervening conditions
including national, provincial, and city policies, management
perspective and branding, awareness and belief in branding and its
results (stakeholders), collective participation, accountability of
government and public institutions, cultural and coverage limitations;
The background conditions included the existence of multiple
stakeholders, laws and regulations supporting tourism, scientific and
academic support, technological advancement, safety and security,
expert and executive human resources, strategies including policy-
making by government institutions based in the province, study and
research in the region, supporting and facilitating investment, creating
a tourism marketing and advertising alliance for the main and
complementary destinations, creating a branding unit with the presence
of elites, creating a unique identity for the Maranjab region, quality of
accommodation services (accommodation and nutrition, etc.),
providing a complete recreational and sports package, dynamic and
conscious management and planning in the region, creating destination
brand components in the region, training and culture building of the
involved sectors; and the consequences included increasing the number
of tourists, urban and regional economic sustainability (employment,
income generation, investment, etc.), social benefits and development
of urban and regional communities, cultural benefits and lifestyle
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changes, creating a fun tourism destination brand, and negative
environmental impacts.

5. Discussion

Today, the search for natural, geographical and climatic
attractions can be an incentive for different segments of the population
to be in the lap of nature, which if recreational and sports events are
added to it, its value multiplies. Isfahan province is one of the well-
known provinces in this field. The current location of the Maranjab

region becomes a complementary destina
this model operational are comprehensi
by the government, managers, officials and p

6. Conclusion

Tourism and branging
purposes, and little arch
purposes, whicljis Il
study aims to fill tihis gap.

dies ha n conducted for primary
en conducted for complementary
a research gap in this topic. This
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