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Abstract . Q
This study evaluates 3d identifidsthe role'and position of each brand

within the GOIM&]d and classifies its products based
efender, entry-level (low-price),

and pres e research is to provide actionable
insights for optimizin strategies and strengthening Golrang’s
competitive p estic and international markets. This brand

diversity enable
segments, enhance i
demand for variety,
brand.

g Industrial Group to target multiple market
resence on retail shelves, respond to consumers’
d reduce the risk of dependence on a single

The research adopts a descriptive methodology based on secondary
data, collected from the Okala website, a subsidiary of the Golrang
Holding. Key indicators used to classify brand strategies include
rankings of best-selling products and the price-to-volume (P/V) ratio.
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The results show that prestige and flagship brands have the highest
average P/V ratios, while entry-level low-price brands exhibit the
lowest P/V ratios. Defender brands fall in the mid-range in terms of
P/V. The objective of this study is to identify the role and position of
each brand within the brand architecture with respect to pricing.
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