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Abstract - n
Eating food in a differgit, open, c environment with natural ingredients

and a different taste is'@me of th ions of today’s industrial and urban
people. Rural envirgAments
conditiong and host inati weekend recreation. Considering this

environments i gate the causal and effect relationships and the
flow of tourists hese rural areas. The present research method is
descriptive-analytical\and of an applied type, and its statistical population
consists of tourists to T@ed destinations in the countryside of Mashhad. The
factor analysis techniqugiwas used to extract and rank the factors, and the
factor analysis meth as used to identify the causal and factorial
relationship and the flow of the dynamics of the factors. The results of the
factor analysis showed; The presence of the health and hygiene factor of
tourist destination environments with an eigenvalue of 0.412 and a variance
of 12.88% were identified as important factors for the development of tourism
goals. In relation to the identification of causal and identity relationships, three
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loops were identified, and by combining the obtained loops as dynamic
hypotheses, the overall structure of the flow pattern was presented
quantitatively. The simulation results showed that the amount of travel in rural
areas as food destinations will not be better in the future, and this affects the
level of loyalty of foodies to return to these places.

Keywords: Development, rural tourism, tourism food, system
dynamics.

1. Introduction

Food, as one of the tourism items, has the patential for spatial

development of local food tourism as a rural areas
can be effective in the social and economi Mlages and
can be considered as a tourism strategy i nagers and

policymakers. Therefore, the present study a iScover the factors
affecting and the cause-and-effect relationships en the identified

factors in order to achieve the develop ourism destinations
groun loyalty and returnability
i0g the indigenous cultural and social

in rural areas, thereby pravi
ore, a case study focused on the

identity of vill
target community
formed. i
importan

loyalty?

2. Literature Revie
The relationship between food and tourism can be examined from
various aspects in ism studies, and several factors affect the
development of food tourism and the choice of tourist destinations.
Many believe that the first point in attracting food tourists and
developing food destinations is the mental image created by the target
destinations. This image can be strengthened through visual and audio
media, the press, social networks and is influenced by issues such as;
personal factors such as gender, type of tourism, variety of local foods,
past travel experience and type of advertising and the provision of
necessary and sufficient platforms. Therefore, the ability to create a
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unique image of food tourism places in a way that tourists are affected
is one of the basic requirements of food tourism places. Because in this
case, tourists will be able to influence other people with their memories
of food after leaving the destination, and as a result, food tourism
businesses will develop. Today, considering that the difference in the
tastes and flavors of local foods distinguishes it from other regions.
However, local food is a reflection of a multidisciplinary nature
including gastronomy and culinary arts, the study of food products,
therapeutic properties, preparation processes, methods, psychological
discussions and traditions. In fact, food is mote, than just food for
tourists. Considering the atmosphere of the tourist et areas, it can
play an effective role in attracting,more food toUwists and thus
developing the region.

3. Methodology
The aim of this study is to explore and extract th
affecting the developm
analysis in rural areas. Th
exploratory study of Yhe
development of foo i

finalized, and‘eﬁ i ri\scale was used to collect the

portant factors
inations and their
s used to conduct an

e variables of the factors affecting the
to a limited number, the factor analysis
software was used to identify the systemic
rformance of its components, and the opinions
ts in the field of tourism.

development of\food t
method was u
relationships and
of 10 experts and ex

4. Results
The results obtained from twelve exploratory factors indicate a high
coefficient of the food hygiene factor and, subsequently, the quality of
services provided in food destinations. Next, using the results of factor
analysis, the flow of the cause-and-effect relationship was examined in
the form of the Venzim software, which formed three flows as follows.
In the first assumption, the existence of professional and experienced
staff and the affordability of product prices were assumed, which leads
to the health and hygiene of food environments. In the second causal



dupl?o)ulwulwrun

loop, the assumption is made of food diversity and attention to food
standards, which cause tourists to have a pleasant experience of food
destinations and, as a result, affect their loyalty to food destinations. In
the third causal loop, the assumption is made of attention to the culture
of hospitality and responding to customer needs on one side of the
equation, and having security and comfort of the place that helps in
branding food destinations is on the other side of the equation, which is
created by combining these two equations, loyalty to food destinations.

5. Discussion
Given that food tourism is an important and in m
main part of the national economy, it seems that
tourism destinations with a sustainabl
path for tourism development and has the
destinations at different levels.

cases even the

nce tourist

‘\
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f(x)j Environmental Ith Factor= Tourist cancellation rates /

(Hiring professional staff + The variety of food provided)

f(x)j Branding= [ pleasant experience + Environmental Health Factor/

Maximum Visitor Rate * 0.43

f(x)j Pleasant experience= A memorable experience —

Hospitality culture/Responsive to customer needs * 0.245

f(x)j Loyalty to food destinations= [ (+Maximum Visitor Rate —
Tourist cancellation rates).
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