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Given the increasing-attention to environmental issues and the growing
role of sustainable approaches in the sports industry, green marketing
has become “one of the key factors influencing the attraction and
retention of sports.club customers. Therefore, the present study aimed
to investigate the role of green marketing in customer loyalty among
fitness clubs in Mashhad, with an emphasis on the mediating roles of
perceived value and customers’ green behavior. Data were collected
using the Green Marketing Questionnaire developed by Ozgun-Ayar
and Selvi (2025), the Perceived Value Questionnaire by Min (2022),
the Customers’ Green Behavior Questionnaire by Movahed et al.
(2025), and the Customer Loyalty Questionnaire by Lagoudaki et al.

* Corresponding Author: Email Address
How to Cite: XXXXXXX

Original Research / Review / ...

Received:

Accepted:

ISSN:

elSSN:



Jad | oyl | €Il || B35 3 Sk drwgi o)y pita | ¥

(2025). The statistical population consisted of customers of active
fitness clubs in Mashhad. A sample of 384 participants was selected
using a simple random sampling method. This study was correlational
in nature and conducted using a questionnaire-based approach. The
reliability coefficients of the questionnaires were estimated at 0.81,
0.76, 0.79, and 0.84, respectively. The findings indicated that green
marketing had a significant effect on perceived value, customers’ green
behavior, and customer loyalty. Furthermore, perceived value and
customers’ green behavior had positive and significant effects on
customer loyalty. The results of the indirect path analysis.also revealed
that green marketing significantly influenced customer loyalty through
perceived value and customers’ green behavior. Overall, the findings
suggest that green marketing, as a key factor, not only directly affects
customer loyalty but also contributes to enhancing.customer loyalty in
fitness clubs by increasing perceived value. and strengthening
customers’ green behaviors.

Keywords: Green marketing, consumer loyalty, perceived value, green
behavior, fitness clubs.

Extended Abstract

Introduction

In recent years;.the fitness club industry has become one of the most
competitive sectors within sports services, facing increasing customer
demand and intensified competition among service providers. In such a
context, customer loyalty has emerged as a critical factor for
organizational success and sustainability. Simultaneously, growing
environmental awareness and consumers’ attention to corporate social
responsibility have positioned green marketing as a key strategic
approach for achieving sustainable competitive advantage. In this
regard, perceived value and customers’ green behavior can serve as
important mediating mechanisms in explaining the relationship
between green marketing and customer loyalty. However, empirical
evidence in the context of fitness clubs, particularly in Mashhad,
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remains limited. Therefore, the present study aims to investigate the
effect of green marketing on customer loyalty in fitness clubs in
Mashhad, with an emphasis on the mediating role of perceived value
and customers’ green behavior.

Methods

This study employed a descriptive-correlational design based on
structural equation modeling and a survey approach. The statistical
population included customers of 12 selected fitness clubs in Mashhad
in 2025. A sample of 384 participants was selected using simple random
sampling based on the Krejcie and Morgan table. Data were. collected
using standardized questionnaires measuring green marketing (7 items),
perceived value (5 items), customers’ green behavior (6 items), and
customer loyalty (6 items). Reliability was confirmedawith Cronbach’s
alpha values ranging from 0.76 to 0.84, and content validity was
approved by sport management experts. Data were analyzed using
structural equation modeling.via SmartPLS3.

Results

The measurement model indicated that all factor loadings exceeded
0.50 and all t-values were above1.96, confirming convergent validity.
Composite reliability (0.79-0.86), Cronbach’s alpha (0.76-0.84), and
AVE values (0.51-0.55) demonstrated acceptable measurement model
fit. The R? values were 0.39 for perceived value, 0.30 for customers’
green behavior, and 0.43 for customer loyalty. The GoF index was
calculated as 0.444, indicating a strong overall model fit. The structural
model results revealed that green marketing has a significant positive
effect on customer loyalty (=0.23, t=4.42), perceived value ($=0.62,
t=20.57), and _<customers’ green behavior ($=0.55, t=16.55).
Furthermore, perceived value (B=0.22, t=4.71) and customers’ green
behavior (f=0.31, t=6.23) significantly influenced customer loyalty.
Bootstrapping results confirmed that both indirect effects of green
marketing on customer loyalty through perceived value (B=0.14,
t=3.68) and customers’ green behavior (f=0.17, t=4.06) were
significant, confirming the mediating roles of these variables.
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Conclusion

The findings indicate that green marketing influences customer loyalty
both directly and indirectly through perceived value and customers’
green behavior. By enhancing perceived value and promoting
environmentally responsible behaviors, green marketing contributes to
the development of long-term relationships between fitness clubs and
their customers. Therefore, implementing green marketing strategies
can serve as an effective managerial tool for enhancing customer
loyalty and achieving sustainable competitive advantage in fitness
clubs.

Keywords: green marketing, customer loyalty, perceived.value, green
behavior, fitness clubs
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