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Abstract

Currently, numerous cities offer a variety of tourist attractions, which
contribute to a unique local atmosphere for visitors. These attractions
not only expand the range of appealing destinations but also have the
potential to boost a city's reputation in the tourism industry, bringing
economic benefits, job opportunities, and improved sustainability.
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Museums, art galleries, festivals, historic sites, and cultural events
bring many tourists to a city and create changes in both tourists and
the city environment. Their influence extends to economic, political,
and social aspects, significantly impacting cultural interactions. Every
city worldwide has its mix of features and activities, giving it a distinct
identity. Promoting Kermanshah as a creative tourism destination,
emphasizing cultural and artistic manifestations tailored to the
province's needs and potential abilities, can be an essential step in
contributing to sustainable regional development. This step involves
utilizing existing attractions to create innovative tourism experiences,
which require research and active involvement from tourism
stakeholders. Since each region has its own geographic and unique
characteristics, it is essential to conduct region-specific studies. Thus,
the present study aims to identify the factors driving creative tourism
development and emphasize the role of urban branding in Kermanshah
Province. The dominant approach of the research was mixed
(qualitative-quantitative), in which theme analysis and survey
methods were used in the qualitative and quantitative parts. The
inductive content analysis was performed, and through three
procedures of open coding, secondary coding (finding concepts), and
categories, 153 primary codes, 17 conceptual codes, and five factors
were identified, which are drivers of cultural and historical heritage,
institutions and organizations, and social drivers were the first, the
second, and the third priorities, respectively.

Keywords: Creative Tourism, Drivers, Branding, Cultural and
Historical Heritage.

Introduction

Tourists nowadays seek fresh and unique experiences, craving a break
from the hustle and everyday life. They look for tourism offerings that
evoke their emotions, spark their imagination, and allow for active
participation, ultimately aiming to fulfill their dreams and create
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enjoyable memories. Thus, the experiences provided by creative
tourism not only hold economic value but also have the potential to
inspire the birth of new ideas, products, and services. These
experiences are especially true when people seek novel activities that
connect them to a sense of place. Creative tourism is a highly
competitive industry, and the offerings differ from one region to
another based on their natural resources, cultural assets, and
infrastructure. Although Kermanshah Province has abundant potential
in the tourism sector, it has struggled to make a mark in this field,
failing to establish its value on the global stage. It boasts around 4000
historical and tourist sites, including renowned attractions like Tagh
Bostan and Biston. Still, it has to fully leverage its favorable
geographical position and diverse natural and cultural treasures to
attract international visitors. Due to ineffective branding efforts, the
area’s tourism sector has yet to reach its full potential. By
understanding and enhancing the tourism identity of the province, we
can unlock its untapped potential and establish it as a prominent
destination in the global tourism market. Hence, this study aims to
identify and prioritize the factors driving the development of creative
tourism in Kermanshah Province, emphasizing the role of urban
branding.

Materials and Methods

The current research is applied-developmental in terms of purpose. A
mixed approach (qualitative-quantitative) was used in this research.
Qualitative methods and content analysis were utilized to explore the
drivers of creative tourism development, emphasizing the role of
urban branding in Kermanshah province. In the quantitative segment,
Friedman’s test was employed to ascertain the importance and priority
of identified factors. Semi-structured, in-depth interviews were the
primary data collection method in the qualitative phase. A purposeful
and snowball sampling method was used to conduct 22 interviews
until theoretical saturation was achieved. To ensure research
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credibility, researchers adhered to criteria including sensitivity,
participant selection, prolonged engagement, participant approval,
reliability through recoding, and peer review. A researcher-made
questionnaire was designed for the quantitative analysis and findings
from the qualitative phase. Content validity was confirmed by
professors from Razi University’s Management and Entrepreneurship
Department, with reliability assessed through Cronbach’s alpha,
yielding a coefficient of 71%. The statistical population for the
quantitative phase comprised all managers active in tourism
businesses within Kermanshah province, totaling 284 individuals.
Using Krejcie and Morgan’s table, 163 individuals were randomly
selected and received questionnaires, of which 120 responded to the
questionnaire. Data prioritization was accomplished through
SPSS25’s non-parametric Friedman test, elucidating the importance
and ranking of each concept.

Results

The results of coding are summarized in Table 1.

Table 1. Concepts and content categories related to the research topic and the
results of concept prioritization

Average
Importance

Categories Concepts Fating category
rank
Financing 16
Economic Increasing the share of 17 172
tourism in the gross product '
. 12
Creative export support
Smart exploitation of 10
potentials 5
Development of amenities and 4
Organizational infrastructure 599
institution Marketing and creative '
advertising 3

The diversity of urban
potentials



193 | Yari Ghaleh, et al. | Drivers of Creative Tourism Development ....

Table 1. Concepts and content categories related to the research topic and the
results of concept prioritization

Categories Concepts Importance Average
rating category rank

Creative products 1

Historical Rich historical heritage 2 528

cultural heritage Creative art 11 '

Creative events 6
Tourism experience 15
Local support and 9

Social participation 2.07
Perception and attitude 14

of tourists

Building a city brand 13

Branding field B_rand appea_l g 2.01
National-historical 7

identity of the brand
*Research Findings

Conclusions

The results of the inductive content analysis revealed 153 primary
codes, 17 conceptual codes, and five key factors. Among these, the
drivers of cultural and historical heritage, institutions and
organizations, and social drivers emerged as the top three priorities.
Additionally, creative products, rich historical heritage, and the
diversity of urban potentials were identified as the highest priority
concepts, while increasing the tourism share in gross production and
financing gained the least priority. City managers should be mindful
that effective management and decision-making in city branding are
crucial for creating a positive image of the city among both the public
and creative urban tourists. By considering residents’ and visitors’
wishes, priorities, and participation in urban programs and activities,
city managers can foster a sense of commitment and belonging to the
destination. In turn, it can enhance satisfaction and loyalty and
contribute to the sustainable development of creative tourism, which
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should be the primary goal of urban marketing and management
efforts.
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