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Abstract

Recently, in the field ose i
growing trend tow.
environmentally sup
visitors' envirqmental

cogniti proces@)

between

(affection, activation, and
red as mediating roles in the

ing a model. Additionally, the moderating
role of visit: d non-sport) in these relationships has been
population consisted of visitors to a nature-
based public parkyin Sari, Mazandaran Province. Data from 394
guestionnaires werefanalyzed using structural equation modeling. The
results confirm t ediating role of cognitive processing (t=3.55,
=0.107) and disconfirm the mediating roles of affection (t=1.03,
=0.048) and activation (t=0.006, =0). It has also been identified that
there is no significant difference between sport and non-sport visitors
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in the relationship between perceived environmental quality and pro-
environmental behavior due to environmental engagement dimensions.

Keywords: Nature-based Destinations, Sport visitors, Affection,
Activation, Cognitive processing.

1. Introduction

The root of many environmental problems lies in human being behavior
with nature (Gifford, 2014). For this reason, it ignecessary for humans
to achieve a right understanding of their relatf@nship with nature
(Tanveer et al., 2024). This issue is co
expanding pro-environmental behaviors
Pursuit of pro-environmental behavior amon
focus of destination sustainability (Li &
behaviors are those that try to cause the least damage e environment
or to create benefits folthe en g & Vlek, 2009).
Enhancing pro-environffignt i ourists in developing
countries is a key to? ism actions (Gupta et al.,
2022; Liu, Geng, Ye herefore, the pro-environmental
behavior of to& , espe
recently\\been ré€o gniz field of interest for researchers
fore, it is very important to determine

The interaction@f tourists with natural resources and nature is a key
motivation to strengthen pro-environmental behavior (Mayer & Frantz,
2004). Indeed, w eople understand the earth as a community and
home, they feel that are a part of it and behave with respect towards the
environment (Leopold, 1986). The concept of environmental
engagement of visitors or tourists is defined as special and dynamic
connections and interactions with the destination environment
(Hollebeek et al., 2014). This means that when visitors engage with the
environment of the destination, a deep psychological and emotional
engagement with the nature is likely to be created, which leads to the



promoting of visitor pro-environmental behavior (Barbaro & Pickett,
2016; Mayer & Frantz, 2004). Also, in the context of tourism, a dirty
and untidy environment of a tourist destination can lead to more non-
ecological phenomena such as littering and trampling of grasslands,
potentially preventing environmentally supportive actions (Lang et al.,
2010). This means that the perceived quality of the destination's
physical appearance (called perceived environment quality), as tourists'
first impression of the destination, may play animportant role in their
pro-environmental behaviors.

Based on the above discussions, in
between perceived environment quality,

nature-based parks has been modeled an
been investigated whether the type i
has a moderating role in t i

2. Methodology
The current researcii¥is inerms of purpose and descriptive
survey in term‘f the nat etlfod of collection. The statistical
populatign of the i I visitors of a nature-based public
park (Me i city of Sari located in Mazandaran
ths of spring. Sampling method was done
- All items were measured with a seven-point
gly disagree to 7=strongly agree). The
distributed in presence and online. 500
questionnaires were @distributed among visitors and 424 were returned.
Thirty cases that incomplete were removed. The remaining 394
questionnaires were used for data analysis. Structural equation
modeling (SEM) was utilized to test the hypotheses. Partial Least
Squares (PM-PLS) approach was used to evaluate the structural
equation model and to analyze the findings, Analysis was performed
with PLS Smart version 4.

guestionnaire wa
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3. Results

For the first hypothesis, the survey results indicated that the mediating
role of environmental affection in the relationship between perceived
environmental quality and pro-environmental behavior was not
confirmed. Similarly, for the second hypothesis, the mediating role of
environmental activation in the relationship between environmental
quality and pro-environmental behavior was also not confirmed.
However, for the third hypothesis, the mediating role of environmental
cognitive processes in the relationship perceived

moderate the mediating role of environme precesses in
the relationship between perceived enwi
environmental behavior.

4. Discussion and Conclusi

Based on the results of He fir ird hypotheses, it can be

suggested to the man@rs of ased destinations that one strategy
to enhance pro-environm rs of visitors is to improve the
perceived qualit rance. This is because park visitors

can eng ellectual (cognitive) aspects through
the high-qu ich can encourage individuals to make
decisions to i environmental ways. Contrary to public
imagination, of the fourth, fifth, and sixth hypotheses
recommend that agers of nature-based destinations should be aware
that there is no diffeékence between individuals who visit nature-based
parks for sport andsnon-sport purposes in terms of forming pro-
environmental behavior by improving the park's appearance quality
through interaction and connection with the park environment.

For future research, it can be suggested that the number of times
individuals visit the park may have an effective role in forming pro-
environmental behavior. Additionally, it is clear that sport visitors go
to the park with different goals, such as health, vitality, or escaping from
routine life. Therefore, it is recommended to consider the role of



different goals of sport visitors in the formation of pro-environmental
behavior for future research.
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